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2502201003 Hyeus
(Research Methodology) z=
2502201001 _:5._5_3:,1!1)
(Thesis Studies(1))
2502201045 axECN
(Capstone Design)
HE 2502201046 At EZ S RABD Z2HE(1)
(MAD (R&BD Project(1))
2502201047 APt Z 5 R&BD Z2HE(2) ShA AL
(R&BD Project(2)) Sty
2502201048 LEESS REBD ZEHEQ)
(R&BD Project(3))
2502201049 QEJQ_
(Internship)
2502203005 EEE:FL.(Z)
(Thesis Studies(2))
2502203006 gAMoL
(Strategy Management Seminar)
2502203007 gaEAoL 35
(Entrepreneurship Seminar)
2502203008 ZlaAHES AT
(Business Case Study)
2502203009 HFEHE MOJLE2
(Seminar 2 in Research Methodology)
2502203010 OROIZ % &8
(O.R. Theory and Applications)
2502203011 uH 522
(Total Quality Management)
2502203013 A3 MH| A 2 Al A
(Production and Service Operation Study)
2502203016 ,iiﬁ!ﬁ:&al
(Project Management) M AL o33
2502203017 SAH 2NEBE
(Statistical Decision Making)
2502203018 BEUNSE
(Advanced Management Science)
2502203019 Syl Mol
(Seminar in Supply Chain Management)
2502203020 e
(Seminar in Production and Operation Management)
2502203022 LHIAFBE MOIL
(Consumer Behavior Seminar)
2502203023 ME| A0 & MO|L
(Service Marketing Seminar)
2502203024 e ML
(Channel Management Seminar)
2502203025 SHOIEI 20 S
(High-Tech Marketing)
2502203080 SELS TS oA
(Brand Management)
2502203081 B2BOHA G M| DI Lt
(B2B Marketing Seminar)
2502203026 OPEEAE
(Marketing Research)
2502203027 S EMOIL
(Seminar in Promotion Management)
2502203031 O S =B AL
(Seminar on Marketing Models)
2502203031 IH%O'E
(Theory of Finance)
2502203033 gg-?g g
(Theory of Financial Management)
2502203034 g3z X B
(Business Analysis and Policy)
2502203035 TAOIE H AT
(Theory and Practice of Investment)
2502203036 AFolE X A% T F2e|
(Theory and Practice of Finance)
2502203037 FROIE
(Theory of Investment)
2502203038 s87188es
(Theory of Financial Institutions Management)
2502203039 . g%?lﬁﬂﬂﬂl
(Financial Risk Management)
2502203040 =H=82l ol
(Introduction to International Finance)
2502203041 ZRYSESTAT
(Advanced Organizational Behavior)
2502203042 }_& ol
(Organizations Theory)
2502203043 e
(Studies in Human Resource Management)
2502203044 AEAZET

(Studies in Industrial Relations)
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2502203045 . .
(Organizational Theory Seminar)
2502203046 ERISEAIL SIAIER]
HM (Organizational Behavior Seminar)
(M43 8) 2502203047 QI X2l 22| AT L
(Seminar in Human Resource Management)
2502203048 =ARRAZADI L
(Seminar in Industrial Relations)
2502203049 2|E 41t ZE[H| O] ADJLt
(Seminar in Leadership & Motivation)
2502203050 sFEeAL
(Seminar in Compensation)
2502203051 I
(Seminar in Knowledge, Innovation and Teams)
2502203052 dS¥=A=E NE
(Introduction to Management Information Systems)
2502202053 HolE 24 X &8
(Data Analysis and Application)
2502203053 I OIE{ #1012 Al 8
(Database System)
2502203054 B 71 A e-HI=H
(Internet Technique and e-Business)
2502203003 seB=A=E BE MIS
(Readings in Management Information System)
2502203055 HIOIE Brole
(System Analysis and Design)
2502203059 NS B2 A28
(Intelligent Information System)
2502203077 NS 82 A28 52
(Advanced Intelligent Information System)
2502203071 719 e[S fIT ASKs
(Artificial Intelligence for Decision Making of Enterprise)
2502203076 Ozt HF LA 0| MIt HHE3)
(Communication & Negotiations Across Cultures(3))
2502203064 . %HMH%%
(International Financial Management)
2502203061 =HBgo
(International Business Theory)
2502203066 S=AT O
(Global Strategy and Marketing)
2502203002 224 8%
(Global Strategy)
2502203062 =HOAS
(International Marketing)
2502203075 e SHES
(Emerging Markets Studies)
2502203064 . %_K-"XH%%
(International Financial Management)
2502203072 Hlag g
(Comparative Management)
2502203057 =HBSAoIL
(Seminar in International Business)
2502203063 =M O E M oLt
(Seminar in International Marketing)
2502203065 =R AL
(Seminar in International Finance)
2502203074 LSAEAHOI
(Seminar in Emerging Markets)
2502203067 1sgeE
(Technology Management)
2502203004 JeERe
(Technology Strategy)
2502203068 &Mt S
(Technology Commercialization)
2502203079 geiszne
(Management of High-Tech Firms Organization)
2502203001 158012
(Management of Technology Theory) Jeny
2502203058 IR Mo
(Technology Strategy Seminar)
2502203060 R&D B 01
(R&D Management Seminar)
2502203078 BEIISZR MOl
(Seminar on High-Tech Organization)
2502203069 ZIEA et Mol
(Technology Commercialization Seminar)
2502203073 HABAL =M~
(New Product Development)
2800103677 Z1E2 el ol
(Understanding of Technical Management)
2800103679 atedne S2
(Advanced Production and Operation Management)
2800103678 ORI 22l Mo
(Marketing Management Seminar)
ad 2800103681 Mz2elef ofel
(AAD (Understanding of Financial Management)
2800103680 AR 2|2 Ol

(Understanding of Human Resource Management)
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2800103675 ) )
(Understanding of Management Information Systems)
2800103676 =HBE2 ol
(Understanding of International Business)
2502201034 %,x"@%g'l .
(International Business)
2502201035 . gﬁﬁ,}al
(Operation&Production Management)
2502201036 I,JMI%I%EI
(Marketing Management)
HlEY | 2502201037 AFE Mol
Mol (Financial Management) (9-125H 0]
(AR | 2502201038 MIS L A=)
(Management Information System)
2502201039 eliel
(Human Resource Management)
2502201040 152¢
(Management of Technology)
2800103666 | EA=EE
(Principles of Accounting)
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He 2502202001 (Seminar 1 in Research Methodology) 2=
(54 2502202003 . E2HT
(Reading and Research)
2800103686 HolE orol's S
(Advanced Data Mining Database System) MIS
2800103688 HIEU20 BRolE
(Business and Information Technology)
2800103684 JlesdEs
(Technology Innovation Strategy)
2800103682 sl du IR TR
(Technology Management and Open Innovation )
2800103683 Z1Esd Moy
(Seminar on Technological Innovation)
kil 2502202012 oA g S+FH
(2HAD) (Marketing Special issues)
2502201033 O MBI L
(Seminar in Marketing) ol
2800103687 2= 22 Aol
(Brand Management Seminar)
2800103689 Rede S
(Advanced Channel Management)
2800103690 R orAZE ol
(Asset Pricing Theory) R
2800103685 Z1gxe ol
(Corporate Finance Theory)
2800103669 Z1&2 82l ol
(Understanding of Technical Management)
2800103671 atedne S8
(Advanced Production and Operation Management)
2800103670 o Ral Moy
(Marketing Management Seminar)
HSY | 2800103673 M= ol Moj=
Moj= (Understanding of Financial l\/lanagement) (9-128H 0]
(A | 2800103672 AR 2|2 Ol Ly Aty
(Understanding of Human Resource Management)
2800103667 8B =A=gel ol
(Understanding of Management Information Systems)
2800103668 =Mz Sl ol
(Understanding of International Business)
2800103674 slAzl el ol

(Understanding of Accounting Principles)




